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INTRO

Most digital product creators think products sell because of:
» Better features
e Better funnels
o Better copy
« Better traffic
But in reality...
Most products succeed or fail because of the HOOK.
The biggest hooks online all follow the same 3 psychological triggers:
1. Unique Discovery
2. Dream & Nightmare Stacking
3. Effortless Solution
This checklist will help you apply all 3 triggers to your own product ideas.

STEP 1 — UNIQUE DISCOVERY

Make Your Hook Feel Like NEWS
Most hooks fail because they sound like marketing.
Your goal is to make your product feel like:
e A new opportunity
e A hidden loophole
e A shocking discovery
e A newly unlocked advantage
» A trend people need to know about
Instead of:

)( “How To Lose Weight”
You want:
“Scientists Discover Hidden Metabolic Fat-Loss Switch”



UNIQUE DISCOVERY CHECKLIST

Ask yourself:
e Does my hook feel NEW?
e Does it sound like information people need to know?
e Does it create curiosity?
e Does it feel timely or urgent?
e Does it sound more like news than advertising?
e Does it introduce a new mechanism or opportunity?
e Would this stop someone mid-scroll?

UNIQUE DISCOVERY ANGLES

Use these angles to create novelty:
News Angles

« New law

e New update

« New trend

« New platform change

 New Al tool

« New algorithm shift

 Newly discovered loophole
Mechanism Angles

e Hidden system

e Secret process

« Psychological trigger

« Automation

e Al-assisted process

 Underground strategy
Opportunity Angles

o Untapped market

» Early mover advantage

o Little-known opportunity

e Platform shift

e Market change



Al PROMPTS — UNIQUE DISCOVERY

Prompt #1 — Generate Discovery Angles

"l am creating a digital product in the [NICHE] niche.
Give me 20 ‘Unique Discovery’ hook angles that make the opportunity feel
NEW, timely, or like insider information.

Focus on:
e Al
e trends

» |loopholes
« discoveries
e updates
» hidden opportunities
o platform shifts
e psychological mechanisms
The hooks should sound like NEWS instead of marketing."

Prompt #2 — Transform Boring Hooks

"Take these boring benefit-based hooks and transform them into curiosity-
driven hooks using the ‘Unique Discovery’ principle.

Make them sound like breaking news, discoveries, hidden opportunities,
or newly unlocked advantages.

Hooks:

[PASTE HOOKS]"

Prompt #3 — Discovery Headline Generator

"Generate 30 headline ideas using this formula:
[NEW DISCOVERY / UPDATE / LOOPHOLE] + [DESIRED RESULT]
Examples:
« New IRS loophole unlocks easiest way to save on taxes
e Instagram Al update creates easiest way to make money online
» Scientists discover hidden metabolic fat-loss switch
My niche is: [NICHE]"



STEP 2 — DREAM & NIGHTMARE STACKING

Promise The Dream While Eliminating The Nightmare
Most hooks only do ONE thing.

They either:
e Promise a dream
OR

e Solve a pain point
The strongest hooks do BOTH.
Your hook should:
1. Describe the dream outcome
2. Eliminate the hidden fear preventing action

DREAM OUTCOME CHECKLIST

Ask yourself:
 What does my customer REALLY want?
 What emotional identity do they want?
e What would success make them FEEL like?
« What freedom does this create?
« What status/confidence/result do they desire?

NIGHTMARE CHECKLIST

Ask yourself:
e What usually stops people from pursuing this goal?
e What do they fear?
« What effort are they avoiding?
« What embarrassing identity are they resisting?
e What pain points exist in competing solutions?



DREAM & NIGHTMARE EXAMPLES

Weight Loss
Get beach-body ready in 90 days WITHOUT giving up your favorite
foods

Money
Quit your day job WITHOUT becoming a cringe influencer

Business
Build passive income WITHOUT working 16-hour days

Al
Use Al to grow your business WITHOUT technical skills

YouTube
Grow on YouTube WITHOUT getting on camera



Al PROMPTS — DREAM & NIGHTMARE STACKING

Prompt #4 — Dream Outcomes

"My target audience is:

[TARGET AUDIENCE]

Give me 25 dream outcomes they secretly desire.

Do NOT just list surface-level goals.

Focus on emotional identities, status, freedom, confidence, attraction,
lifestyle, and transformation."

Prompt #5 — Nightmare Scenarios

"My target audience wants:

[DESIRED RESULT]

Give me 25 nightmare scenarios, fears, frustrations, or hidden objections
that stop people from pursuing this goal.

Focus on:
e« embarrassment
o effort
e complexity
e fear

e social pressure

e overwhelm

e time

e identity resistance”

Prompt #6 — Combine Dreams + Nightmares

"Create 25 hooks using this structure:
[DREAM OUTCOME] WITHOUT [NIGHTMARE SCENARIQ]
Examples:
e Lose weight WITHOUT giving up your favorite foods
« Make money online WITHOUT becoming an influencer
e Grow on YouTube WITHOUT getting on camera
My niche is: [NICHE]"



STEP 3 — EFFORTLESS SOLUTION

Make The Opportunity Feel Easy & Achievable
At this point your prospect wants the result.
But their brain is asking:

“How hard is this going to be?”

The strongest hooks position the product as:

o Fast
e Simple
« Easy

« Automated
e Done-for-you
e Achievable
People naturally gravitate toward the path of least resistance.

EFFORTLESS SOLUTION CHECKLIST

Ask yourself:
e Does my solution feel easy?
e Does it reduce overwhelm?
e Does it reduce effort?
e Does it feel fast?
e Does it simplify the process?
e Does it feel achievable for beginners?
e« Am | selling shortcuts instead of work?



HIGH-CONVERTING “EFFORTLESS” WORDS

Use words like:

 Easy

o Effortless
e Simple

e Fast

e Automated

e Al-powered

e Done-for-you
e Plug-and-play
e« Swipe
 Templates

« Copy/paste

e Shortcut

e Formula

e System

e Blueprint

EFFORTLESS POSITIONING EXAMPLES

)( Learn SEO

The Effortless SEO Formula

)( Learn Consulting

The Effortless Consulting Formula
)( Learn Affiliate Marketing
Auto-Affiliate Al

)( Training Course

Done-For-You System



Al PROMPTS — EFFORTLESS SOLUTION

Prompt #7 — Simplify The Offer

"Take this product idea:
[PRODUCT IDEA]
Now generate 25 ways to make this product feel easier, faster, simpler, or
more achievable.
Suggest:

e templates

e automations

e swipe files

e prompts

« Altools

e done-for-you assets

e checklists

e shortcuts”

Prompt #8 — Effortless Product Names

"Generate 30 product names that make this offer feel simple, automated,
and easy to achieve.
Use naming styles like:

o effortless

e« auto

e automated

o formula

e Dblueprint

e« Al

e done-for-you
o system

Product idea:
[PRODUCT IDEA]"



THE HOOK FORMULA

Now combine all 3 triggers:

Formula

[UNIQUE DISCOVERY]

+

[DREAM OUTCOME WITHOUT NIGHTMARE]
+

[EFFORTLESS SOLUTION]

EXAMPLE

Weak Hook
“How To Generate More Sales Of Your Digital Product”

Step 1 — Unique Discovery
“New psychological hook formula helps digital products practically sell
themselves.”

Step 2 — Dream/Nightmare
“Build digital products that generate sales and passive income... without
complicated funnels, VSLs, or daily content.”

Step 3 — Effortless Solution
“Using simple copy/paste Al prompts.”

FINAL HOOK

“New psychological hook formula helps digital products practically sell
themselves...

allowing regular people to generate passive income online...

without complicated funnels, VSLs, or daily content...

using simple copy/paste Al prompts.”



FINAL REMINDER

Weak hooks describe products.
Strong hooks create:
e Curiosity
o Desire
e Achievability
The best hooks don’t feel like marketing.
They feel like:
discoveries
opportunities
shortcuts
and easy paths to desirable outcomes.
And once you start seeing these patterns...
you’ll start seeing them everywhere.
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